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Combining Expectancy-Value and Uses and Gratifications
Theory to Predict the Usage of Personal Computers
in Saudi Arabian Society

Khaled A. Al-Amoudi
Assistant Professor, Department of Mass Communication, College of Arts,
King Saud University, Rivadh, Saudi Arabia

Abstract. The aim of this study is to predict the usage patterns of personal computers of Saudi Arabian
individuals by combining the uses and gratifications thcory with expectancy value model, A theoretical
madel has been developed using individual normative beliefs as predictors of gratifications sought. The
model also predicts media usage and gratifications obtained. The results of the study indicate that all five
hypothesized relationships are supported.



	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

